COMMUNICATION & PRESENTATION SKILLS

“How can | meaningfully share my creative practice?”
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THE PRESENTATION T THE CHAT

* At a social event

¢ At a convention

* With recruiters,
collaborators and peers

* At a competition

* At GradEx

* A more formal setting
with a public or
professional audience

* Meeting industry
contacts

Potential clients
Collaborators

* Employers in passing

Building upon The Pitch,
The Chat is an opportunity
to communicate your idea
or your creative practice
in an open-ended, casual,
and more conversational
sefting.

Presentations should
provide a concise
summary with a
storytelling arc:

to communicate your idea
and how you’re going to
realize it
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ke o o = o = = - 4 your idea, your practice,
Allow for questions and skills, background and
follow up. goals. Leave room for
potential questions.
Consider how you can
use visual aids, provide The Chat should be short
sources of further and compelling. Build a
information, and your network by circulating to
personal contact links for multiple contacts
follow up
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THE INFORMATIONAL

INTERVIEW

Your Core Message: your idea, your voice: why and how do you create?

* Meeting an industry
mentor

* Having a coffee with
a peer

* Connecting with someone
whose practice is several
years ahead of yours

* ‘Talking shop’

Ask for advice and insights,
not favours. Informational
interviews are NOT the
same as a job interview.

Prepare questions that

lead to concrete, practical
answers and open-ended,
personal experiences, not
just “yes” or “no” answers

Question Topics:

* Interesting challenges

* Personal growth

* Cultural fit and etiquette
* Practical tips

* Charting a career path

* Technical development

* Conceptual development
* Soft skills development

* Future goals
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experiences connect and
contribute to your ‘bigger

vocabulary and tone? What do
your statements say about your

AD
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picture’ and your narrative

work ethic and your character?



